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Smiles all around! 
 
The 2021 Tim Hortons Smile Cookie Campaign brightened many faces - most importantly, the patients at 
Winchester District Memorial Hospital (WDMH). $10,882.20 was raised to support the purchase of a 
new digital mammography machine.  
 
The Tim Hortons Smile Cookie Campaign has been supporting local communities since 1996. Once again 
this year, cookie sale proceeds from stores in Winchester, Morrisburg and Long Sault were designated 
for the WDMH Foundation.   
 
“Thank you to all of the customers who purchased a cookie as well as the staff who help bring smiles to 
everyone,” noted Justine Plummer, Manager of Direct Mail and Events. “And thank you to Robert  
St. Denis for supporting WDMH year after year through this campaign.”  
 
We can’t wait for the next yummy campaign later this year! 
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Cutline: Everyone got into the act of decorating smile cookies, including WDMH CEO Cholly Boland! 
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